





History

The LVMH-ESSEC Chair was jointly created by ESSEC and the LVMH group (Moét
Hennessy Louis Vuitton) in January 1991. The LVMH group is comprised of over
60 brands with international reputation, in various sectors of activities such as
(non-exhaustive list):

B Wines & spirits: Mercier, Hennessy, Glenmorangie, Belvédere, Chopin, 10 Cane,
Wen Jun, Chateau d'Yquem, Moét & Chandon, Dom Perignon, Ruinart, Veuve Cliquot
Ponsardin, Krug, Domaine Chandon.

W Fashion & leather goods: Louis Vuitton, Loewe, Celine, Berluti, Kenzo, Givenchy,
StephanoBi, Emilio Pucci, Thomas Pink, Marc Jacobs, Celine, Donna Karan, Fendi,
eLUXURY; Christian Dior Couture.

B Perfumes and cosmetics: Parfums Christian Dior, Guerlain, Parfums Givenchy,
Parfums Kenzo, La Brosse et Dupont, Benefit Cosmetics, Fresh, Make Up For Ever,
Aqua di Parma, Parfums Loewe.

B Watches and jewelry: Tag Heuer, Hublot, Zenith, Dior Watches, Chaumet, Fred,
DeBeers.

W Selective retailing: DFS Group, Miami Cruiseline Services, Sephora, sephora.com,
Le Bon Marché.

Objectives

As 3 specialized track of teaching and research in luxury brand management, the objective
of the Chair is to provide ESSEC MBA students with 3 unique program combining:

W Practical knowledge related to various dimensions of luxury brand management, through
lectures given by senior executives and managers from the LVMH group or the luxury
industry at large.

W Theoretical knowledge through lectures given by university professors, sociologists, and
consultants.

B Hands-on experience through a field project and a professional internship.

W Active participation in various company Visits.

The ultimate objective is to prepare students to become efficient managers in the luxury
industry upon graduation. Specifically, they should be ready to play an active role in firms
in which excellence and international economic performance are jointly sought after.

Michel Phan, Chaired Professor
Ph.D. (Marketing),
University of New South Wales
(Sydney, Australia).
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Overview of the program

Total duration of the program: 12 months

> Number of reqUIred SEMINAN(S): ....e.evevieereriiieeicteieiieetete ettt sttt st see s st sasae s s ssssesesessessaesesnsnsesesessnansesesens 1 (in T2)
EQUIVAIENT 0 vttt ettt eeseseesesesssssssssesesesssssssesesesssssssssssssssssssesesssssssssssesssssssesesssssssssesesssssssssesnsnsssssnsens 10UV
> Number of required courses (eXClUdING SEMINGI): ......veueueiriiieiriiieieieicciete ettt eeneeaes 5 (in T2 & T3)
EQUIVBIENT 0 vttt ettt et ae e e e e e s s e e s s ss e s s esasasa s e sesess s e saneseseseeaeesene e sanesasanesenesasesaneneneees 5 UV
> FIEIA PTOJBCE: ettt ettt ettt s s s et st e et a e e st a et e st a s et e st s s aen s s s 1 (in T3)

equivalent to ...

................................................... 1 UV (Research)

Total number of UV required to complete the Chair: 7UV.

Courses

5 compulsory courses:
= MKG(31442
= MKGF31411
= MKGM31413
= MKGS31200
= MKGS31469

Semiotics and Communication
International Luxury Brand Distribution
Luxury Brand Management
Contemporary Issues in Luxury Marketing
Luxury Retail Management

Seminar: Fundamentals of Luxury

The seminar consists of a series of topics which are essential to luxury
brand management. They will be given by professionals working at
the LVMH group or the luxury industry at large. These are privileged
opportunities for the students to interact with professionals who are
eager to share their passion, experience and know-how.

The topics include:

= Creation and design

= Product development (marketing and industrial)

= Supply chain management (logistics, purchasing, production)

= Operational marketing (customer relationship management,
merchandising)

= Marketing communications (media relations, events management,
public relations)

= Distribution and retail (E-commerce, wholesale, exclusive distribution)

= Counterfeit and leqal issues

= Sustainable development

Field Project

The field project is to be conducted in teams of 5
students. It is designed in connection with one or
several brands of the LVMH group. The project has to be
completed in one term (max. 3 months). The topics are
related to luxury brand management issues.

Internship

After two terms of practical and theoretical learning,
students are expected to embark on a 6-month
internship in a luxury firm. It is a compulsory and
necessary complement to the knowledge acquired in
the Chair and should provide students with opportunities
to develop their own professional skills within the luxury
industry.
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Activities

Coaching

Each student of the Chair will be assigned to a Tutor during their time at the Chair.
The role of the tutor is to provide each student with informal advice and quidance
on how to develop his/her professional career in the luxury industry.

Company visits

Students will have opportunities to visit some of the LVMH production
sites and/or prestigious places in the fashion, wines & spirits, and perfumes &
cosmetics activities.

Team building

Supported by the LVMH group, the Chair organizes a session of “Team Building”
with the aim of helping students build stronger ties with one another.

Who should apply?

Students wishing to apply to the LVMH Chair should be internationally-minded
and should master at least two foreign languages. In addition to the required
skills of excellence, they should also possess strong analytical, synthetic and
pragmatic skills. They should be able to understand the “big picture” of the luxury
industry and yet have a strong sense for details. Moreover, students who have a
strong capacity to structure their thoughts while being creative and displaying
personal sensibility toward luxury are particularly encouraged to apply.

Chair Alumni: where are they now?

Previous graduates from the Chair can be found in various job postings
within the luxury industry. Some of the sectors include:

Development Marketing (Product Manager)

Operational Marketing

Public Relations

Communication Marketing

Press Relations

Consulting (Human Resources and/or Strategic Marketing)



Application procedure

All ESSEC MBA students are welcomed to apply. Admission will be
based on:

= Evaluation of the application form and past academic records.

= Evaluation of past work experience/internships (if any).

= Individual interview with an adjudication panel which includes the
Chair Professor, a Representative of the LVMH Group, and an ESSEC
alumnus/a currently working in the luxury industry.

Application Forms are available from the website of the Chair
(www.essec-lvmh-chair.com) or from Christele Zamblera, Assistant

of the LVMH Chair (zamblera@essec.fr).

Number of students admitted: max. 20 per year
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ESSEC Business School

Avenue Bernard Hirsch - BP 50105 - 95021 Cergy Pontoise Cedex - France
Tel: 33 (0)1 34 43 30 00

Fax: 33 (0)1 34 43 30 01

www.essec.fr

ESSEC Executive Education

CNIT - BP 230 - 92053 Paris-La Defense - France
Tel: 33 (0)1 46 92 49 00

Fax: 33 (0)1 46 92 49 91
http://formation.essec.fr
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ESSEC Business School

Singapore campus

100 Victoria Street - National Library Building # 13-02 - Singapore 188064
essecasia@essec.fr

Tel: + 65 6884 9780

Fax: + 65 6884 9781

www.essec.edu
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